Intro to Business

Chapter 10, Section I Marketing Basics
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A Indiana University Marketing Program lists
over 20 Undergrad Marketing classes

A Marketing Research

A Marketing Management

A Retail Marketing Management

A Database Marketing

A Creativity and Communication

A Consumer Behavior '-lJ

A Marketing Strategy KELLEY SCHOOL

OF BUSINESS

INDIANA UNIVERSITY
LN B




What Is Marketing?
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Marketing

A MO st VI SI bl e busi ness
iéel|l east under st ood busi

A American Marketing Association definition

nNprocess of planning a
conception, pricing, promotion, and

distribution of ideas, goods, and services to
create exchanges that satisfy individual and
organi zational object.



Marketing Definition

Confused??




Mar keti ngépl ece

A Marketing is the process of planning and
executinge




Marketing T piece by piece

A Conception, pricing, promotion, distribution

How will
we
advertise
our

product
or service

How will
we get
our
product
or service
to
customers




Marketing Activities

AThe obvi ouseée
A We watch, hear or see advertisements
A We see brand names
A We read product descriptions
A We interact with salespeople

A All of these are marketing
activities




Marketing Activities

ieéThe not SO Obvi ous

A Storing products in warehouses and moving
them to the final point of sale (logistics)

A Establishing/accepting credit
A Arranging payment (online and in -person)
A Data gathering




Marketing Businesses
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A All businesses complete some marketing
activities
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Some business are directly involved In
marketing

A Advertising agencies
A Research firms (Nielsen)
A Shipping and delivery companies



Marketing Functions

ubfantating
lufusuratiog
METHOETTENT

Product/ Promotion
Service

Management



Marketing Functions
Product/Service Management

A Developing, maintaining, and improving
services that meet consumer needs
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Marketing Functions

Distribution

A Determining the best ways for customers to
locate, obtain, and use the products/services
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Marketing Functions

Selling

A Communicating directly with customers to
determine and satisfy their needs
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Marketing Functions

Marketing Info. Management

A Obtaining and using market information to
Improve business decision making and the
performance of marketing activities.

i Market research

i Databases with information regarding
A Customer tastes, products, competitors
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Marketing Functions

Financing

A Budgeting for marketing activities
A Obtaining necessary funds for operating

A Providing financial assistance to customers



