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Ã Indiana University Marketing Program lists 
over 20 Undergrad Marketing classes

ÄMarketing Research

ÄMarketing Management

ÄRetail Marketing Management

ÄDatabase Marketing

ÄCreativity and Communication

ÄConsumer Behavior

ÄMarketing Strategy

Tip of the icebergé



What is Marketing?



ÃMost visible business functioné

Ãéleast understood business function

Ã American Marketing Association definition

ñprocess of planning and executing the 
conception, pricing, promotion, and 
distribution of ideas, goods, and services to 
create exchanges that satisfy individual and 
organizational objectivesò

Marketing



Marketing Definition
Confused??



Ã Marketing is the process of planning and 
executingé

Marketingépiece by piece



Ã Conception, pricing, promotion, distribution

Marketing ïpiece by piece

What 
are we 
going 
to sell

How 
much 
will 
we 

charge

How will 
we 

advertise 
our 

product 
or service

How will 
we get 

our 
product 

or service 
to 

customers



ÃThe obviousé

ÄWe watch, hear or see advertisements 

ÄWe see brand names

ÄWe read product descriptions

ÄWe interact with salespeople

Ã All of these are marketing 

activities

Marketing Activities



ÃéThe not so obvious

ÄStoring products in warehouses and moving 
them to the final point of sale (logistics)

ÄEstablishing/accepting credit

ÄArranging payment (online and in -person)

ÄData gathering

Marketing Activities



Ã All businesses complete some marketing 
activities

Ã Some business are directly involved in 
marketing

ÄAdvertising agencies

ÄResearch firms (Nielsen)

ÄShipping and delivery companies

Marketing Businesses



Marketing Functions



Ã Developing, maintaining, and improving 
services that meet consumer needs

Marketing Functions 
Product/Service Management



Ã Determining the best ways for customers to 
locate, obtain, and use the products/services

Marketing Functions
Distribution



Ã Communicating directly with customers to 
determine and satisfy their needs

Marketing Functions
Selling



Ã Obtaining and using market information to 
improve business decision making and the 
performance of marketing activities.

Ã Market research

Ã Databases with information regarding

ÄCustomer tastes, products, competitors

Marketing Functions
Marketing Info. Management



Ã Budgeting for marketing activities

Ã Obtaining necessary funds for operating

Ã Providing financial assistance to customers

Marketing Functions
Financing


